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Tercihlerimiz ºnemlidir.  

Tercihlerimiz hayatĕmĕza yºn verir. Tercihlerimiz nesillerimize 
yºn verir. Tercihlerimiz ­evremize yºn verir. Tercih ettiĽimiz 
ŀeylere piyasada yer alma ve kendini iyileŀtirme fĕrsatĕ veririz. 
Tercih ettiĽimiz ŀeylerin devamlĕlĕĽĕnĕ, tercih etmediklerimizin 
piyasadan silinmesini saĽlamĕŀ oluruz. Bu y¿zden, tercihlerimiz 
tercihten daha fazlasĕdĕr. 

Bu tespitlerle baŀladĕk bu alandaki ­alĕŀmalarĕmĕza. òGer­ekte 
ne t¿ketiyoruz, ­ocuklarĕmĕza ne t¿kettiriyoruz?ó sorusu sevk 
etti bizleri bug¿nlere. On yĕlĕ aŀkĕn bir s¿re boyunca òhelal 
¿r¿nó, òhelal hizmetó kavramlarĕ ¿zerinde ­alĕŀĕyoruz.  

Our preferences are important. 

Our preferences guide our lives. Our preferences guide our generations. Our 
preferences guide our environment. We give the things we prefer the 
opportunity to take place in the market and improve themselves. We ensure 
the continuity of the things we prefer and the removal of the things we do not 
prefer from the market. Therefore, our preferences are more than preferences. 

We started our work in this field with these findings. The question of òWhat do 
we actually consume, what do we let our children consume?ó led us to these 
days. We have been working on the concepts of òhalal productó and òhalal 
serviceó for over ten years. 



Helal belgelendirme ­alĕŀmalarĕna baŀladĕĽĕmĕz ilk zamanlarda 
bu alanda herhangi bir standart bulunmayĕŀĕ bizi ilgili alanlar 
i­in standartlar oluŀturmaya sevk etti. Her biri konusunda 
uzman arkadaŀlarĕmĕz gĕdalarĕ, gĕda bileŀenlerini ­alĕŀtĕ. Gĕda 
form¿lleri, gĕda katkĕ maddeleri, gĕda ¿retim yerleri, gĕda 
¿retim s¿re­lerié T¿m bu ­alĕŀmalar kendi bilimsel 
kriterlerimizin ortaya ­ĕkmasĕnĕ meyve verdi. Gĕdadan sonra 
kozmetik ¿r¿nleri ­alĕŀĕldĕ. Hizmet yerleri, tarĕm ¿r¿nleri, 
makine, te­hizat derken ­alĕŀmalarĕmĕzĕ belirli kapsamlar 
altĕnda ger­ekleŀtirme zarureti ortaya ­ĕktĕ ve helal ¿r¿n ve 
hizmetleri tanĕmladĕĽĕmĕz dokuz kategori oluŀtu. 

Bazĕ ¿r¿n ve hizmetlerin belgelendirilmesinde ilk olduk. Sºz 
hakkĕ bulduĽumuz her ortamda t¿m M¿sl¿manlar i­in ortak 
standartlarĕn olmasĕ gerektiĽini, ortak standartlar sonrasĕnda da 
ortak bir akreditasyon mekanizmasĕnĕn gerekliliĽini vurguladĕk. 

When we first started halal certification studies, the lack of any standards in 
this field led us to create standards for the relevant fields. Our colleagues, 
each of whom is an expert in their field, studied food and food components. 
Food formulas, food additives, food production sites, food production 
processes... All these studies bore fruit in the emergence of our own scientific 
criteria. After food, cosmetic products were studied. While talking about 
service sites, agricultural products, machinery, equipment, the necessity of 
carrying out our studies under certain scopes emerged and nine categories were 
formed in which we defined halal products and services. We were the first to 
certify some products and services. In each environment where we had the 
right to speak, we emphasized that there should be common standards for all 
Muslims and that after the common standards, a common accreditation 
mechanism was necessary. 



Nihayetinde OIC (ľslam ¦lkeleri ľŀbirliĽi Teŀkilatĕ) b¿nyesinde 
kurulan SMIIC (ľslam ¦lkeleri Standartlar ve Metroloji Enstit¿s¿) 
­alĕŀmalarĕ ile helal standartlarĕnĕ yayĕnlamaya baŀladĕ. Bizler 
de ilk g¿n¿nden itibaren yayĕnlanan SMIIC Standartlarĕõnĕ 
sahada uyguladĕk, denetledik ve belgelendirdik. Devam 
ediyoruz. 

Finally, SMIIC (Standards and Metrology Institute for Islamic Countries), 
established within the OIC (Organization of the Islamic Cooperation), started to 
publish halal standards with its studies. We have implemented, inspected and 
documented the published SMIIC Standards in the field since the first day. We 
continue. 


